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SUMMARY

Results oriented marketing communications professional with experience in healthcare, SaaS, telecom and

Insurance industries. Continuous learner and problem solver. Kellogg MBA in marketing and finance.

SKILLS

PROFESSIONAL EXPERIENCE

BrandMother, Director 2019 - present

BrandMother is a branding, digital design and marketing agency that has worked with hundreds of clients

worldwide to help create millions of positive client impressions resulting in billions in sales.

● Brand Naming and Identity Design - hundreds of naming and logo design projects worldwide;

● Business plan and model development (Blissidys.com, Club Nirvana);

● Lean startup methodology and implementation;

● Creating brand stories, presentations and narratives including sliders and video;

● WordPress websites that are optimized for smartphones, tablets and desktops;

● Lead Generation (Google, FaceBook and YouTube Ads and Linked-in);

● Authored and self-published six books on topics in psychology, business and health;

● Obtained $10K per month Google Ad grants for two nonprofit organizations.

BUSINESS SOFTWARE

Design -logo, brand, website and print

Lead Generation - YouTube Ads and Google Ads

Finance - Analyst for $1 billion division of AT&T

Writing - published book and blog author

Coaching - consulting and teacher

Speaking - Certified Toastmaster /keynote speaker

Strategy - business model and planning

Leadership - employee and contractor teams

Data Science - (MS Access & SQL Query)

Adobe Illustrator, Acrobat, Photoshop and Premiere

Google Ad and YouTube Ad Campaigns

YouTube Content Dev and Channel Management

Microsoft and Google Office Suites

Wordpress / Divi Builder / Plugins

Productivity / Chat GPT / Zoom / HappyScribe

E-commerce / Bookeo / SendOwl / Shopify / Stripe

CRM - MailChimp / Salesforce and others
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Carepacity, Marketing & Business Development 2019 - 2022

Carepacity, formerly UBQ, is an early-stage start-up software service (SaaS) that reduces emergency

department wait times, improves patient and provider satisfaction and is installed at over 12 hospitals.

Joined company as its first non-physician in fractional CMO/ Business role.

● Developed ROI Value Model illustrating that the service created $30 million in value at 60K patient

visit hospital within 3 years of implementation. Created CFO spreadsheet tools and used derived

value to help develop pay per visit (PPV) pricing model.

● Helped rebrand the new company from predecessor “UBQ” to “Carepacity” to better align with

new demand-capacity focus. Helped refine positioning narrative for Revenue Value Unit (RVU)

cultures.

● Created marketing materials including website, brochures, slide decks, product tour/onboarding

videos and trade show booth designs.

● Initiated alliance with peer company with installed base of emergency groups and access to over

10 million anonymized patient visit database for AI and Machine Learning applications.

● Attended Industry trade shows (EDPMA, ACEP and IHI). Designed trade show booths,

presentations, provided lead capture and follow-up.

● Secured sales presentations for pilots with VPs of Clinical Performance at Schumacher, Alteon

Health as well as a half-dozen independent group leaders. We have completed a successful pilot

of next gen technology with TeamHealth.

Newsura, Marketing & Business Development 2014 – 2018

Joined chief marketing officer role with the goal to help to position the company as a national provider of

medical liability insurance and risk reduction services.

● Tradeshows and digital campaigns resulted in B2B lead generation opportunities to quote

insurance for over 2.5 million patient visits nationwide.

● Co-created FailSafe Healthcare and became a federally registered Patient Safety Organization

(PSO). Developed a smart-phone platform to engage physicians in quality improvement.

● Project Haystack - Inspired by banking industry fraud detection, outlined medical error prediction AI

system. Recruited respected chief medical officer, data partner (D2I) and AI data scientist.



LogoLab, Inc. Co-founder of logo design ecommerce business 1997-2014

Bootstrapped internet ecommerce design company to over 1500 clients worldwide to become a leader in

the logo design space. Pivoted to brand consulting (BrandMother) when the market shifted.

● Pioneered interactive design, created go-to-market strategy to provide logo design services to

small businesses. Secured over 1,500 clients worldwide including assignments with Harvard, VF

Wrangler, Columbia University, ACN Telecom, and AT&T.

● Secured top rankings in Yahoo and Google search engines. Developed national direct response

campaigns and A/B split tested postcards designs that generated hundreds of leads per month.

AT&T Wireless / CellularOne 1991-1997

Helped launch and bring to market new products, services and approaches that increased revenue and

revenue retention.

Product Marketing Manager (B2C)

● VoiceMail Service - Increased gross activations by over 400% in 6 months by reframing voicemail

as an integrated part of wireless service. Coordinated conversion to new Octel Sierra platform.

● SecurityPlus Insurance - Launched the first mobile phone Insurance program.

Senior Business Revenue Retention Analyst

● Introduced “Lifetime Value” (LTV) analysis techniques to compare retention strategies. Used DISC

assessments to identify representatives with highest performance - 60% versus 8% save rates.

Expansion of the regional save team had projected $60 million annual LTV.

● Researched and implemented SQL reporting tools later adopted by the entire region. Developed

automated daily reporting system for sales and channel managers replacing manual process that

took 4 hours per day

● Initiated test of super-computer system to analyze call pattern behavior and provide transparency

into calling plan assumptions. First analysis looked at frequency of friends and families calls with a

projected $3 million annual impact.



Teradyne, Product Marketing Manager (B2B) 1984 - 1987

● Voice Response System - Worked with engineering teams to achieve over $6 million in voice

response system business.

● Remote Configuration System – Launched division’s first software service and obtained over

95% penetration of base.

EXPERIENCE (continued)

● DIALPRO Systems, Account Sales Representative San Diego, CA

● Celluland, New Product/Service Development San Diego, CA

● Genesis Electronics, Application Marketing Folsom, CA

● Westinghouse, Marketing Intern Delft, The Netherlands

● Kentucky Fried Chicken Corporation, Decision support Intern Louisville, KY

● US House of Representatives, Congressional Intern Washington, DC

EDUCATION

Kellogg School – Northwestern University MBA, Marketing -Finance

University of Delft in Netherlands Exchange Student MBA program

Vanderbilt University BA Economics

TRAINING

● Sales - Sales Training from Blair Singer, Dale Carnegie, Wilson Learning and Brian Tracy

● Database - National Conference on Database Marketing, MS Access Application Development

OTHER ACCOMPLISHMENTS

Eagle Scout



PORTFOLIO SAMPLES

AUTHORED BOOKS










